SYLLABUS
B.A. PART-II 
ADD-ON DIPLOMA COURSE IN JOURNALISM & MASS COMMUNICATION
2018-19, 2019-20 & 2020-21 SESSIONS
SEMESTER-III

EDITORIAL AND FEATURE WRITING - I

Max. Marks: 100							      	  Theory: 60 Marks
Pass Marks: 35%							      	Practical: 20 Marks
Time Allowed: 3 Hours						        Internal Assessment: 20 Marks

INSTRUCTIONS FOR THE PAPER-SETTER
The question paper will consist of three sections A, B and C. Sections A and B will have four questions of 10 marks each from the respective sections of the syllabus. Section C will consist of 10 short-answer type questions of 2 marks each which will cover the entire syllabus uniformly.

INSTRUCTIONS FOR THE CANDIDATES
Candidates are required to attempt two questions each from the sections A and B of the question paper and the entire section C.
SECTION-A
-	Editorial: Definition and significance 
-	Responsibilities of an editor
-	Types of editorials
-	Feature: Definition, Concept and Significance
-	Types of features
-	Difference between feature, editorial and article

SECTION-B
-	Difference between News and Editorials
-            Importance of Editorial page.
-	Articles
-	Middle
-	Letters to the Editor
-	Material gathering for a feature
-	Importance of human interest in a feature

Practical Exercises (20 Marks)
-	Feature writing 
-	Group discussions on current events
-	Writing letters to the Editors of various leading newspapers.

Note	:	Viva will be taken by the experts from the Department of Journalism and 
	    Mass Communication, Punjabi University, Patiala.

SUGGESTED READINGS

1.    Robert Wilson Neal, Editorial and Editoral writing, Scholar Choice (2015).	
2.	D.S. Mehta, Mass Communication & Journalism in India, Allied Publishers (1979).		
3      M.V Kamath, Professional Journalism, Vikas Publishing House (1980).
4.	Dalbir Singh, Pattarkari : Hunnar Te Kala (Punjabi).
5.	Dewelt Reddick, Modern Feature Writing, Harper (1949).
6.    William E. Blundell, The Art & Craft of Feature Writing, Penguin USA (1988).
7.     Keval J. Kumar, Mass Communication in India, Jaico Publishing House (2013).
SEMESTER-IV

EDITORIAL AND FEATURE WRITING – II

Max. Marks: 100							      	  Theory: 60 Marks
Pass Marks: 35%							      	Practical: 20 Marks
Time Allowed: 3 Hours						        Internal Assessment: 20 Marks


INSTRUCTIONS FOR THE PAPER-SETTER
The question paper will consist of three sections A, B and C. Sections A and B will have four questions of 10 marks each from the respective sections of the syllabus. Section C will consist of 10 short-answer type questions of 2 marks each which will cover the entire syllabus uniformly.

INSTRUCTIONS FOR THE CANDIDATES
Candidates are required to attempt two questions each from the sections A and B of the question paper and the entire section C.

SECTION-A
· Principles of Editing.
· News Room: - Organization and Functioning.
· Sub-editing: - Meaning and Purpose.
· Role and Responsibilities of news editor, Subeditor and chief sub-editor.
· Use of computers in editing.
· Qualities of the editorial staff,
 
SECTION-B
· Literary Journalism: Meaning and Scope.
· Writing a book review.
· Latest Trends in Print Media.
· Code of ethics for journalists.
· Role of Print Media in Society.
· Development Journalism.
· 
Note	:	Viva will be taken by the experts from the Department of Journalism and 
	    Mass Communication, Punjabi University, Patiala.

SUGGESTED READINGS

1.	Larsy Zlie, Mass Communication Ethics.
2.	Jan R. Hakeculdar, Media Ethics and Laws, Anmol Publication (1998).
3.	A David Garden, Controversies in Media Ethics, Routledge (2011).
4.	John Hobenberg, The Professional Journalist, Holt Rinehart and Winston (1983).
5.	Y.K.Dsouza, Good news bad news.
6.	J. S. Yadava and Pardeep Mathur, Issues in Mass Communication, Kaniska Publication (2008).
7.	Haugh George A, News Writing, Houghton Mifflin (1995).
8.	Dalbir Singh, Pattarkari : Hunnar Te Kala (Punjabi).
9.    D.S. Mehta, Mass Communication & Journalism in India, Allied Publishers (1979).			
10.	M.V Kamath, Professional Journalism, Vikas Publishing House (1980).
11.	Asha Sharma, Samachar Parnali Te Sampadana (Punjabi).
12.	Keval J. Kumar, Mass Communication in India, Jaico Publishing House (2013).
13.	Vivek Sehgal, Editing for Print and Electronic Media, Cyber Tech. Publications (2008).
1
